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First Night Booth 
September 4th 8-11pm 
• Fliers to hand out about shows this coming season.  
• Pictures of past shows 
• Email sign-up for theatre newsletters (monthly) 
• Music from current and past shows 
 
Tips for First Night Booth: 
• Go to Paula/Bonnie in advance. Get promotional pictures from last year’s season to 
post and give examples of. 
• Sil will send the URI newsletter about a week before everyone gets back. Take that 
information, blow it up and share it so students will be able to see audition 
information. 
• Bring friends to work the booth! I found myself overwhelmed with how many people 
were interested until my other theatre major friends came to help. They also brought 
new perspectives to talk to incoming freshmen. 
 
Monthly Newsletters were sent to new URI students interested in theatre. Because of this 
monthly email list, students had the ability to look back on what has happened in the 
department within the last month. Unlike social media, they had the ability to flag it in 
their folders and save it to reference whenever they wanted.  
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URI THEATRE 2016 NEWSLETTERS 
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Social Media Accounts:  
 
 
 FOLLOW US AT: 
 
   URI Theatre 
    @uritheatre 
 @TheatreURI 
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NEWSLETTER TEMPLATES: 
 
 
1
Hello New Students of URI! 
Welcome to the first official newsletter for URI Theatre for the upcoming 
2016-2017 season. There is a lot in store this year, and plenty of ways to 
get involved!! 
The season has kicked off with a great start of auditions for this year’s 
first two shows, Good People and Spring Awakening.  
Sorry you didn’t get a chance to audition?? Never fear, audition 
information will be sent out in the spring to get you involved in next 
semester’s four shows, The Great Gatsby, The School for Lies, our One 
Act Festival, and our student-directed full length play, Body Awareness. 
 
Not interested in auditioning but still want to be involved in theatre? Stop 
by the theatre office on the second floor of the Fine Arts Building. They 
will set you up with opportunities to work on the sets, lighting, costumes 
and more!  
Want more info on this year’s season? See below for descriptions, show 
times, ticket prices and many more theatrical opportunities.  
For any further questions about URI Theatre please contact: 
Allyson Schiller 
Student Marketing and Communications Director 
aschiller@my.uri.edu 
  
September 2016 
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Hello URI Students! 
We hope that you are enjoying URI Theatre’s Fall season, and that you 
have gone or are planning to go see our production of Good People, by 
David Lindsay-Abaire. There are still a few more nights to come see it, 
this Thursday-Sunday from October 20-23rd. 
Our second production of the season, 
Spring Awakening, is currently 
beginning rehearsal and our actors 
are extremely excited to get 
underway! 
Want to see more of URI Theatre 
while you wait between shows? Not to 
worry! Some of our Spring Awakening 
singers will be performing at the URI 
Men’s Basketball game on November 
14th at the Ryan Center.  !
Can’t&wait&and&want&to&get&tickets&now?&Contact&the&Theatre&Box&Office&at&401.874.5843!&
For!any!further!questions!about!URI!Theatre!please!contact:!Allyson!Schiller!Student!Marketing!and!Communications!Director!aschiller@my.uri.edu!
Follow%us%on%social%media:%@URITheatre%
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!
URI$Theatre$Presents:$Spring$Awakening$
Sex,$love$teenage$angst$and$rock$and$roll$are$
no$longer$just$the$icons$of$a$1980s$concert.$The!winner!of!eight!Tony!Awards,!including!Best!Musical,!Spring'Awakening'is!a!celebration!of!youth!and!self9discovery!that!combines!classic!text!and!rock!and!roll.!Written!by!Steven!Sater,!Duncan!Sheik!and!Frank!Wendekind,!the!story!follows!a!group!of!19th!Century!German!teens!as!they!grapple!with!sexuality,!morality!and!rebellion!with!scandalous!consequences!in!a!world!of!unresponsive!adults,!Spring'Awakening'explodes!the!boundaries!of!musical!theatre!to!reveal!the!touching!and!passionate!journey!of!growing!up.!Here!at!URI,!a!strong!cast!lead!by!Steven!Carvalho,!Emma!Walker,!Ben!Church,!Emily!Carter!and!more!are!working!hard!under!the!direction!of!Paula!McGlasson.!Musical!Direction!is!by!Lila!Kane,!Choreography!by!Dante!Sciarra,!lighting!design!by!Christina!Wittwer,!set!design!by!Kent!Homchik,!and!costume!design!by!Toni!Spadafora9Sadler.!
URI’s'production'will'take'place'in'the'Robert'E.'Will'Theatre,'from'December'1C3'&'
8C10,'2016,'7:30'PM,'and'December'4'&'11,'3:00'PM.'Tickets'are'on'sale'at'the'URI'
Theatre'box'office;'$20'General,'$18'Seniors,'URI'Faculty/Staff'&'Students.'
Want%tickets%now?%Contact%the%Theatre%Box%Office%at%401.874.5843!$!
For!any!further!questions!about!URI!Theatre!please!contact:!Allyson!Schiller!Student!Marketing!and!Communications!Director!aschiller@my.uri.edu!
Follow%us%on%social%media:%@URITheatre%
November!2016!
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!
For!any!further!questions!about!URI!Theatre!please!contact:!Allyson!Schiller!Student!Marketing!and!Communications!Director!aschiller@my.uri.edu!
Follow%us%on%social%media:%@URITheatre%
December'2016'
Congratulations!to!the!following!students!who!will!represent!URI!Theatre's!production!of!Spring!Awakening!at!the!regional!KCACTF!in!January:!Emma!Walker!&!Steve!Carvalho!as!Irene!Ryan!nominees 
Emily Carter & John Cunha as Irene Ryan alternates 
Valerie Ferris as the Musical Theatre nominee 
 Congratulations!to!the!cast!and!company!of!Spring!Awakening!for!closing!out!our!fall!semester!with!an!incredible!performance.!All!of!the!hard!work!and!dedication!paid!off!in!a!rewarding,!thoughtMprovoking!show.!
As'the'semester'comes'to'
a'close,'next'semester’s'
first'play,'School'For'Lies'
is'gearing'up'with'
auditions'this'weekend!!'
See'some'reviews'of'Spring'Awakening'here:'http://m.independentri.com/mobile/independentri_com/article_560cb4ebMd2f7M5d7aMbc22M28499d237231.html!!http://newportmercury.ri.newsmemory.com/publink.php?shareid=236603200!!
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Letter sent in reference to performances with URI Basketball:  
 
Hello, 
 
My name is Allyson Schiller and I am a URI student in the Honors Program. I am a double 
major in Theatre management and Public Relations, and for my senior year honors project I 
am creating a Marketing and Communications Team for the Theatre Department to help 
promote their season. I was hoping that I could arrange two events that would take place 
during this year's basketball season to reach more students here at URI.  
 
I am aware that you usually look for performers to sing the national anthem at the beginning 
of the games, and if you are interested, I can have some of our singers from the cast of 
Spring Awakening (this year’s fall musical) to sing at a game somewhere around mid-
November.  
 
I am also wondering if it would be possible to arrange a short 1-2 minute segment during 
halftime for some actors to perform a dance in the spring. I know that halftime is very 
structured in how much time is available, and we would be willing to fit ourselves in however 
you feel is best if this is possible.  We are putting on The Great Gatsby as our spring show 
in the last week of February, and we believe that holding a quick halftime performance that 
will be choreographed by one of our students would be a great way to create interest.  
 
Since these shows were just officially cast, I can send you videos of the performer’s ability if 
you would feel more comfortable seeing it before you agree. I am very excited for these 
promotional events and I hope we can work together to make this happen. Please let me 
know if you are interested in either of these performances.  
 
 
Thanks in advance, 
Allyson Schiller 
Public Relations and Theatre, URI 
201-421-9015 
aschiller@my.uri.edu 
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Good People- Panel Discussion 
Oct. 16 2016 
 
 
“Inequality and The American Dream” partnered with the Honors Colloquium 
 
Panelists:  
 
Christian Gonzales, PhD, Assistant Professor, Department of History, University of 
Rhode Island 
 
Richard McIntyre, Professor and Chair, Department of Economics, University of 
Rhode Island 
 
Judy Van Wyk, Associate Professor, Department of Sociology and Anthropology, 
University of Rhode Island** 
 
Bryna Wortman, Panel Moderator, Director of Good People and Associate Professor, 
Department of Theatre, University of Rhode Island  
 
 
Attendance: Through different means of promotion including posters, social 
media posts, press releases and word of mouth, we had the highest audience count 
the night of the panel (Sunday 16th) and over half of the audience stayed for the 
discussion after. The discussion lasted for an hour after the show with high levels 
of participation. Overall, a success! 
 
For Future Panels: After getting approval from Paula McGlasson and director of 
the show, create list of three primary panelists and a date after the performance 
(best option is a Sunday so it does not run too late). Have other people as a back 
up plan in case there are conflicts. Once panelists are confirmed, work alongside 
social media team to promote event. Contact Box Office so that they promote it 
while selling tickets, and create poster/informational sheet to hang in heavily 
trafficked areas of campus.  
 
 
 
 
 
 
**Due to an injury before the performance, Judy Van Wyk did not attend the panel after the show. 
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Spring Awakening- Promotional Singing at Basketball Game 
(Potential Panel Discussion)  
 
Link to event: https://www.youtube.com/watch?v=EhzZ9VtJZS4 
 
• Singers were announced as “The cast of URI’s upcoming Fall 
Musical, Spring Awakening”  
• Performance was recorded and circulated on social media 
• Attach dates to video and where to get tickets (this info should be on 
almost everything that gets posted in relation to URI Theatre) 
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Spring Awakening Talkback 
 
Some members of the cast stayed after the show to talk with audience members about themes 
and ideas behind show. There was a positive response, although a small crowd. I learned that 
talkbacks require more time in promoting the event. This was planned and put together while 
the cast was in the rehearsal process, a few weeks before it occurred. I realized quickly that 
talkbacks and panels require more paper promotions for those who are not social media users 
and the word needs to be spread well in advance. There was a positive response for those who 
did stay to discuss.  
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Emails	  Sent	  to	  High	  School	  Drama	  Departments	  for	  High	  School	  
Matinees	  
	  
	  
Hello,	  
	  
My	  name	  is	  Allyson	  Schiller,	  and	  I	  am	  the	  Assistant	  Publicity	  Director	  at	  URI	  Theatre.	  I	  am	  
emailing	  to	  inquire	  about	  your	  school's	  interest	  in	  coming	  to	  see	  our	  High	  School	  Matinee	  
performance	  of	  The	  School	  For	  Lies	  by	  David	  Ives	  on	  Friday	  March	  3rd	  at	  10	  am.	  The	  performance	  
will	  last	  no	  more	  than	  two	  hours	  and	  there	  is	  an	  opportunity	  to	  have	  a	  talk	  back	  with	  the	  cast	  
after	  the	  performance.	  	  
	  
The	  School	  For	  Lies	  is	  set	  in	  Paris	  in	  1666	  at	  a	  fashionable	  Salon	  run	  by	  a	  sharp	  tongued	  and	  witty	  
young	  widow,	  Celimene.	  She	  is	  pursued	  by	  a	  number	  of	  shallow	  suitors	  whom	  she	  is	  able	  to	  live	  
off	  of	  without	  ever	  taking	  them	  up	  on	  any	  of	  their	  offers.	  Enter	  Frank,	  who	  has	  recently	  changed	  
his	  name	  while	  away	  in	  London.	  He	  is	  determined	  to	  live	  up	  to	  his	  new	  name	  by	  being	  frank	  and	  
rude	  to	  everyone.	  When	  Frank	  and	  Celimene	  meet,	  the	  sparks	  fly	  in	  this	  hilarious	  adaptation	  of	  
Molière’s	  The	  Misanthrope	  written	  by	  award	  winning	  playwright,	  David	  Ives!	  
	  
All	  special	  School	  Matinee	  performances	  are	  offered	  at	  the	  low	  ticket	  price	  of	  only	  $12.00	  per	  
student.	  As	  a	  special	  incentive,	  one	  FREE	  chaperone	  ticket	  per	  15	  students	  is	  also	  included	  in	  the	  
group	  package.	  
	  
If	  you	  are	  interested	  in	  coming	  to	  this	  performance,	  please	  email	  or	  call	  me	  to	  reserve	  a	  spot	  for	  
your	  school	  at	  201-­‐421-­‐9015	  or	  aschiller@my.uri.edu.	  
	  
Thank	  you,	  
Allyson	  Schiller	  
Assistant	  Publicity	  Director,	  URI	  Theatre	  
201-­‐421-­‐9015	  
aschiller@my.uri.edu	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Hello,	  
	  
My	  name	  is	  Allyson	  Schiller,	  and	  I	  am	  the	  Assistant	  Publicity	  Director	  at	  URI	  Theatre.	  I	  am	  
emailing	  to	  inquire	  about	  your	  school's	  interest	  in	  coming	  to	  see	  our	  High	  School	  Matinee	  
performance	  of	  The	  Great	  Gatsby	  on	  Friday,	  April	  28,	  at	  10	  a.m.	  The	  performance	  will	  last	  no	  more	  
than	  two	  hours.	  
	  
F.	  Scott	  Fitzgerald’s	  classic	  novel	  The	  Great	  Gatsby,	  adapted	  for	  the	  stage	  by	  Simon	  Levy	  remains	  
the	  ever-­‐evocative	  story	  of	  the	  pursuit	  of	  wealth	  and	  romance	  in	  the	  roaring	  1920’s-­‐The	  Jazz	  Age.	  
Enigmatic	  self-­‐made	  millionaire	  Jay	  Gatsby	  pursues	  the	  married,	  moneyed	  Daisy	  Buchanan	  as	  his	  
party	  guests	  drink	  and	  Charleston	  their	  frenzied	  way	  through	  life	  at	  his	  opulent	  Long	  Island	  
mansion.	  The	  greed	  as	  evidenced	  by	  the	  surrounding	  consumerism	  and	  materialism	  is	  revealed	  
through	  subtle	  and	  obvious	  class	  differences	  of	  old	  money,	  the	  newly	  rich	  as	  well	  as	  the	  working	  
class	  that	  includes	  tom	  Buchanan’s	  mistress	  Myrtle	  Wilson.	  Fitzgerald	  artfully	  discloses	  the	  
careless,	  callousness	  of	  the	  untouchable	  upper	  class	  with	  whom	  we	  are	  entranced	  as	  they	  
literally	  get	  away	  with	  murder.	  
	  
All	  special	  School	  Matinee	  performances	  are	  offered	  at	  the	  low	  ticket	  price	  of	  only	  $12.00	  per	  
student.	  As	  a	  special	  incentive,	  one	  FREE	  chaperone	  ticket	  per	  15	  students	  is	  also	  included	  in	  the	  
group	  package.	  
	  
If	  you	  are	  interested	  in	  coming	  to	  this	  performance,	  please	  email	  or	  call	  me	  to	  reserve	  a	  spot	  for	  
your	  school	  at	  201-­‐421-­‐9015	  or	  aschiller@my.uri.edu.	  Tickets	  are	  selling	  out	  fast!	  
	  
Thank	  you,	  
Allyson	  Schiller	  
Assistant	  Publicity	  Director,	  URI	  Theatre	  
201-­‐421-­‐9015	  
aschiller@my.uri.edu	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The Great Gatsby Classroom Extra Credit Project 
 
I reached out to Music, TMD, English and History Courses related to 20th century 
America, and created a database with all the professors and create a letter to send 
out to the teachers + chairs of departments.  
 
Hello Professors,  
 
My name is Allyson Schiller and I am a senior Theatre student here at URI. For 
my honors project, I am creating a comprehensive communications and marketing 
plan for the theatre department, to get more students interested in our shows. Our 
next performance is of the renowned play The Great Gatsby, based on the novel by 
F. Scott Fitzgerald.  
 
I am reaching out to your departments because I have found that there are classes 
that your department teaches that cover the 1920s in some form, and I am hoping 
that I could reach the professors that teach these classes.  
 
I am hoping to ask these professors to offer extra credit to students who attend the 
performance as an incentive to come. I have also arranged with the cast of the 
show that we could send some of our actors or designers into your classes to 
discuss the play and/or perform short scenes.  
 
We have the ability to check vendini (our ticketing agency) to let the professors 
know which of their students attended, or they could do something as simple as 
bringing in their ticket stub.  
 
The performances are April 20-22, 27-29th at 7:30 and 28 and 30th at 3pm.  For the 
professors that participate in this, I am able to offer them 2 free complimentary 
tickets to any performance.  
 
Please let me know if you think this is something your department might be 
interested in, and please let me know who would be best to contact further! 
 
 
Thank you,  
Allyson Schiller 
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Social Media How-To 
 
• The ultimate goal of social media is to portray the brand in a positive light. 
 
• Spontaneity is not only appreciated, but needed to hold continued interest 
 
• Instagram should be quirky, primary age of users is 18-29 so they want to see things you 
want to see- filters, cute captions and emojis are good! 
 
• Facebook is the location where you can post longer articles, you will have an older 
demographic  
 
• Twitter is a mixed bag, use it to connect with other businesses and companies- retweet 
and share things other people on campus post 
 
• Avoid monotony!  
 
• Engagement is key! Create posts that require responses or comments! Polls are great 
 
• Don’t oversaturate the market! Take one day a week where you don’t use a specific type 
of social media to give your audience a break  
 
• Post behind-the-scenes videos and pictures. Make people feel important/ special for 
following you  
 
• Snapchat is hard because there is less space for advertising or sharing information, but 
Takeovers are a good way to talk to audiences 
 
• If you post something saying “follow us on our other accounts” make that its own post, 
don’t add it to the bottom of other things that people might not entirely read. 
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Conclusions 
 
Collect reviews of shows: 
https://today.uri.edu/news/uri-theatre-department-presents-good-people/ 
 
http://web.uri.edu/theatre/2016/12/09/spring-awakening-review-by-brad-
hevenor-of-the-south-county-independent/ 
 
http://www.independentri.com/arts_and_living/theater_review/article_c9d82142
-92ab-5bd1-9786-29bff49fc779.html  
 
 
When reaching out to different demographics: 
 
§ Use responses to indicate success rate 
§ Use vendini to check attendance rate  
§ Ask Ollie for numbers 
 
If you have anyone in your audience, some kind of publicity worked. It’s hard to get specific 
numbers because marketing and publicity is so fluid.  
